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(untitled)

Safe and continue later function:

After completing page 1 (so when on page 2) on the top, you will see a “Save and Continue later” band.

If you want to go check something and return later, they can click on this and enter your email address. 

Once you have entered your email address twice, whatever you have entered in the application form thus far will be saved and you will receive an email with a link to continue.
 
You can then click on the link and continue where you left off. PLEASE NOTE that this email may go to your junk mail and you should check there if you do not receive it a few minutes after entering your email address.

ADMINISTRATIVE INFORMATION

All narrative sections must follow the editorial guidelines which can be found here. 

If you wish to download a blank copy of the survey before you start click on the link below, however only online applications will be considered so you will need to come back and complete your entry online: 

1) Did you participate in GL SRHR training in Johannesburg or in your country ahead of the summit?*
Yes
No

2) Date*


3) Country*
Angola
Botswana
DRC
Lesotho
Madagascar
Malawi
Mauritius
Mozambique
Namibia
Seychelles
South Africa
eSwatini
Tanzania
Zambia
Zimbabwe

4) Type of media*
Print
Radio
Television
Online

5) Title of article/radio or television segment/online article*


6) Please indicate SRHR theme is covered in your submission:*
SRHR policy and legislation
Menstrual health
Maternal health
SRHR Services and Comprehensive Sexual Education
Teenage pregnancies
Safe Abortion
HIV and AIDS
Child marriages
GBV
Sexual diversity

7) Name of newspaper title/radio or television programme/ website*


8) Media House*


9) Ownership*
Private
Public
Community

10) Contact information*
First Name: 
Last Name: 
Designation: 
Email Address: 
Cell Number: 
Website: 
Sex
Female
Male
Other - Write In: 


(untitled)

ARTEFACT

11) If the artefact is less than 50 MB, please upload here.  Please ensure that the file is named using the following naming protocol:
 
Nameofsubmission_yourname_country_monthandyear
 
E.G. womeninthemarket_ruthdube_zimbabwe_062016
1

12) If the artefact is more than 50 MB, but has been published online, please provide the URL here.


13) If the artefact is more than 50 MB, but has been not been published online, please provide a drop box link and password for opening it.



(untitled)

PRESENTATION OF THE GOOD PRACTISE 

14) Synopsis (300 words)
Brief description of the story - What do you wish to write about? Why? What makes this a relevant and timely story? What are the new angles in the story?*


15) Background (200 words)
Why did you do the story? What problem or context is it responding to?*


16) Key objectives (100 words) 
What did you hope to achieve with this coverage?*


17) Target audience (200 words)
Who did you hope to reach? Did you succeed in reaching this audience? What evidence do you have to that effect?*


18) How did you go about producing the submission? 
How did you gather the data, how many sources, female and male did you consult? Why did you choose these sources and how were their voices important?*


19) Feedback (300 words)
How will you use social media to maximise the impact of the story? What impact did it have? What evidence do you have to illustrate impact?
 
Please provide any examples of feedback that you received from the articles (from websites, letters, etc.)*


20) Attach all relevant feedback documentation here:
1
2
3
4
5

21) Follow up (300 words)
Did you conduct a follow up to your story and why?*



(untitled)

GENDER AWARENESS RATING

22) Please rate your programme on GL’s Gender and Media (GEM) Awareness Index. Judges will verify the rating. Please rate 0 to 10 where 0=weak; 10=excellent*
	
	 0-10

	The subject is either specifically about gender or one in which gender is mainstreamed.
	

	Women and men (boys and girls) views are consulted equally and given equal weight.
	

	The article/programme/photo consults the views of those who make decisions as well as those affected showing differential impact between women and men
	

	Male and female sources are treated with dignity and respect.
	

	The article/programme/photo challenges gender stereotypes and embraces diversity.
	

	The article/programme/photo prompts gender awareness through informed public debate.
	

	Relevant statistics are disaggregated by gender.
	

	The article/programme/photo takes a rights based approach.
	

	The article/programme/photo provides fresh views on everyday news.
	

	The article/programme/photo is bold and courageous.
	




(untitled)


CERTIFICATION AND VERIFICATION THAT THIS IS YOUR ORIGINAL WORK 

23) By ticking this box, I hereby certify that the work presented is my original work.*
I certify that this work is my original work

24) This may be verified by*
First Name: 
Last Name: 
Designation: 
Email Address: 
Cell Number: 


25) To post questions on the summit and get regular updates please sign up to our Community of Practice and go to the forums section.

Did you sign up?*
Yes
No

26) Would you like to receive a PDF copy of your application?*
Yes
No

Logic: Hidden unless: Question "Thank you for application." is one of the following answers [NO OPTIONS SET]
27) Insert the email address it should be sent to.
PLEASE NOTE - if you do not receive it within a few minutes of submitting, please check you junk mail box as it may have been sent there. *


You are about to submit your application. Be sure that you are ready to do so before proceeding. Hit the "Back" button if necessary.



[bookmark: _GoBack]Thank you for your application!
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